
‘TypeQuest 
DAY 3: COLORS



Directives pt.1

My dear investigator, your intellectual prowess continues to impress me. I can feel that we 
are closer than ever to the ultimate discovery in this case.   

Today’s assignment is exciting to share, because we’re digging into one of my favorite 
investigative tools. This will teach you to use the visual clues and pins you gathered 
yesterday to identify a crucial element of your brand: your signature colors.  

Again, even if your “core” brand colors are decided, this investigation is 1) still supremely 
interesting and 2) has potential application for sub-brands, campaigns, or product brands 
that live underneath your main brand. If you’re familiar with my brand and work, you may 
have noticed that this campaign has a different look and feel than my website, for 
example. I maintained consistency with the fonts and symbols, and then I shifted the colors 
and textures to create a new experience.  
 
Your own brand has the power to delight and attract ideal clients as well, and colors are a 
powerful way to communicate to them on a subconscious level.   



Directives pt.2

Your assignment for today is to curate a series of 3 of color palettes that fit your archetypes. 

Be sure to watch the video on this page to fully understand the investigative tool. 

Steps: 
1. Select 3 images that “feel like” your brand. Ideally, you’ll choose 1 that represents your primary archetype, 1 

that represents your secondary archetype, and 1 that feels like a blend of the two. 
2. Follow the video instructions to generate 3 color palette collages on Coolors.co. 
3. When complete, submit your work to the Digital Drop (AKA Typeform) 

Advice: 
1. Remember this isn’t a perfect science. If you aren’t sure which image is which archetype, just choose 3 images 

you like the best for your brand. 
2. Even if you have brand colors - use this opportunity to brainstorm your next project, photoshoot, product, or 

posts with your archetypes in mind. Or, just have fun generating palettes!

https://kaye3.typeform.com/to/ERoB0W


Leads to Follow

Pinterest: If you completed your investigative work from yesterday, you have LOTS of images 
already collected to choose from. You can pick 3 directly from your board.  

Note about Pinterest images: although we’re downloading images to use for our own inspiration and 
education, you don’t own the copyright to the images on Pinterest. This means you cannot legally 
use them on your website or marketing materials. I’m not a lawyer, but social media is more of a 
‘grey area’ - many people post images under a “fair use” assumption. To be sure that you have the 
right to use an image for your brand, it is wise to find royalty-free images if you plan to post them 
publicly. Here are some resources to do so:  

Unsplash: This site is fantastic for high-quality, free-to-use stock photography.  

Rawpixel (Free section / Public domain images): Art, drawings, and photographs that are over 
95 years old become Public Domain - which means anyone can use them for any purpose. 
Rawpixel has a great collection of them. They also have “normal” royalty-free stock photography. 

Pexels: Also a great resource for free, royalty free images to use in your brand.  

 

https://www.pinterest.com/
https://unsplash.com/
https://www.rawpixel.com/free-images?sort=shuffle&premium=free&page=1
https://www.rawpixel.com/category/53/public-domain
https://www.pexels.com/

